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CASE STUDY

HOW VLAN IS USING QUALIFIO TO LINK
THEIR PRINT & DIGITAL CONTENT

An interview with Gérald Mairesse
Innovation & Business Development Manager

The Vlan Group is a long-standing free weekly newspaper and classified ads media.
Their products are available on paper as well as on digital supports such as job posting
websites, real estate listings or car classifieds. The group is anchored in the accessibility
of local, regional or thematic information and relies on advertising and subscription
packages as their primary sources of income.

WHAT ARE VLAN’S DIGITAL CHALLENGES?

DEVELOP THEIR AUDIENCE
AND TRAFFIC

FIND NEW CREATIVE SOLUTIONS
FOR THEIR ADVERTISERS

“The main challenge of the group is to attract a broader digital audience than
what we already have. Our thematic classified ads are becoming very popular
and have been growing exponentially in recent years but there are still
many avenues to explore.
Our challenge also lies in the interactions that can be created between paper
and digital supports. Our different titles have a distribution of more than 2
million copies every week and they are a great opportunity to accompany our
readers towards effective digital solutions.
But our challenge isn’t only geared to traditional information, but also to the
development of new communication solutions for our advertisers.”

HOW DOES QUALIFIO HELP VLAN TO ACHIEVE THESE
OBJECTIVES?

EASE OF USE

VIRALITY

DATA COLLECTION AND
QUALIFICATION

“We were immediately impressed by the tool performance, the possibility to easily
duplicate a contest and to customise it so as to serve a truly unique
experience every time.
We put a lot of faith in the Qualifio platform, since there is a real demand for its
solutions coming from our readership. Each contest has been increasingly engaging
our audience and attracting more and more participants over the last three years.
We constantly gain in power regarding the integration of the tool with our own
supports. A contest is also a possibility to collect data on our readership, which can
then be converted according to the needs of the business.”

CONCRETE RESULTS?
“We now have a base of more than 150,000 readers who participated in our various
contests. This qualified base, of course, didn’t happen overnight. But we notice that
our titles serve as excellent leverage to promote an action such as a contest, while
also benefiting from social media for new participants acquisition.
One of our latest experiences was the “local business week” action. Customers of
participating businesses were given a scratch ticket to try and get a refund on their
purchase. We used Qualifio to ‘burn’ each number encoded by the participants
and select the winners in an objective way. The interaction between print support
and the online contest was more than conclusive and both our readers and our
advertisers provided positive feedback on this action.”
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“ Qualifio is the leading online platform to engage digital audiences and collect data by
creating and publishing viral interactions on websites, mobile apps and social media. “

www.qualifio.com

facebook.com/qualifio
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